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https://link.adprofex.com/onlyaff_review

3 Reasons
to Choose AdProfex

1.

High-quality traffic and fair price. AdProfex
has its own advertising inventory, which
allows you to purchase traffic without
additional charges. The efficiency of
purchasing is ensured by a transparent RTB
auction, while the “Recommended prices”
tool with predictable coverage helps you to
navigate and select the optimal bid. Self-
written anti-fraud solutions protect users’
budgets from bots. But if after all bots are

detected, users get compensation.

Technological advancement and
continuous development. AdProfex works
on a custom engine that provides access
to real-time statistics. Developers regularly
supplement the network’s functionality with
new solutions that make working with traffic
more convenient and efficient. Current
include: CPA

micro bidding, retargeting, automatic A/B

solutions optimization,

testing, automatic rules for blacklists,

autoselectives, and so on.

Qualified support. Managers are ready to
help the user set up campaigns, answer
any questions about functionality, and share
helpful information about the specifics of
working with the target GEO. AdProfex

advertising network offers advertisers a
bonus of +20% on the first deposit when
replenishing up to $500. To receive the
bonus, you must follow the link, register,
replenish your account, and send the promo

code ONLYAFF to the manager.

The offer is valid only for new users of the platform.

Contacts

Advertiser support

Publisher support

Links to useful materials

Telegram channel
Linkedin profile

AdProfex Blog


https://t.me/AdProfexsupport
https://t.me/adprofex_spt
https://t.me/adprofex_channel
https://www.linkedin.com/company/adpr0fex/
https://flow.adprofex.com/
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https://www.icegaming.com/
https://igaming.club/barcelona-2025/
https://barcelona.igbaffiliate.com/networking-events
https://barcelona.igbaffiliate.com/networking-events
https://barcelona.igbaffiliate.com/networking-events

Best soft:
Dolphin{anty}

All interested users can get a free

plan for 10 profiles!

With the promo code ONLYAFF, a
20% discount is available on the first
payment for any plan.



https://dolphin-anty.com/?utm_source=media&utm_medium=partners&utm_campaign=onlyaff&utm_content=journal-en-1
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What is Twin Group, and what is the goal behind
launching a holding on the international stage?

iwin Group is an entire ecosystem where every
element fits perfectly, like puzzle pieces. What led
us to become a holding? It's simple: our projects are
growing ambitiously, reaching new heights, and we saw
the need to unite them under one umbrella. Entering
the B2B market is a bold new step, signaling that we’ve
matured and are ready to change. We’re moving full
speed ahead, expanding globally, building partnerships,
and not planning to slow down anytime soon.

Could you tell us about the key directions within
Twin Group and how they interconnect?

The 1win Group ecosystem includes six key areas,
some of which you're likely familiar with, while others
might still be new to you.

Let’s start with 1win Partners—our well-known affiliate
program designed to help partners grow and succeed.
Many of you are probably familiar with 1win Casino as
well. Then there’s 1win Care, which ensures top-tier
customer support, and 1win Team, our incredible group
of professionals.

We also have Perfomance lab, a dedicated team
specializing in high-quality media buying, and 1win
Esports, which actively supports esports teams and
tournaments. Each of these directions works seamlessly
together, enhancing one another like components of a
single, powerful mechanism.

And this is just the beginning! Next year, we’ll be
unveiling even more products within the ecosystem.
Stay tuned!

What kind of products will the iGaming market
demand in 2025?

The iGaming market is constantly evolving, and success
will depend on how well companies can adapt. We
believe the future lies in innovative products that offer
personalized player experiences. Every year, attracting
and retaining an audience becomes increasingly difficult,
prompting brands to develop more creative strategies.
There are indications that by 2025, collaboration with

influencers will also become one of the most effective
strategies, thanks to their reach and authority.

It’s also important not to overlook gamification, which
has expanded beyond the iGaming niche, and the
introduction of innovations such as unconventional
targeting methods. | won’t dwell on the obvious — Al —
but I'll add that it will likely be used for more personalized
analysis and the creation of tailored experiences.

Additionally, the rise of short-form content and TikTok
videos has influenced the iGaming industry: the trend
toward micro-games and casual content continues
to grow. Lastly, the unregulated market segment is
expected to continue expanding.

What are the advantages of partnering with
Twin Group? What do you offer to B2B partners,
and why is it beneficial to work with you?

Partnering with 1win Group means gaining access to a
unigue ecosystem where every product complements
the others. By choosing 1win, you get high-quality
solutions tailored to the B2B sector, whether it’s casino
operations, media buying or affiliate programs. We offer
transparent terms, flexibility, and an uncompromising
commitment to excellence.

What makes working at Twin unique for you?
What inspires you to achieve ambitious goals?

For me, working at 1win is about being part of a
team that creates innovative products and executes
global strategies that are reshaping the market. Every
day brings new challenges that push us to grow and
achieve more. We have an incredibly strong and united
team where everyone is ready to support and help each
other. That’s what motivates me.

What plans and goals are you setting for 2025?

As a company, our goal for 2025 is to solidify 1win Group’s
leadership position, expand our ecosystem, and enter
new markets. We’ll continue driving innovation, promoting
responsible gambling, and sharing our expertise at
international conferences. Personally, | see 2025 as a
year of professional growth, strengthening partnerships,
and bringing new strategies and ideas to life.
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LEADBIT

BAREFOOT

A Natural Approach
to Building Your Brand

Branding isn’t just logos and taglines—it’s about
forging real connections. At LeadBit, we call this
«Barefoot Marketing» —an authentic, simple, and
collaborative approach that centers comfort and
trust at the center of every interaction.

Simplify Your Marketing
Barefoot marketing begins with simplicity:

Clear Messaging: Share what you do in
one or two sentences. Clarity makes your
brand memorable and easy to share.

Focus on Core Tactics: Avoid spreading
thin across channels. Consistent effort on a
few strategies yields better results.

Recharge When Needed: Step back when
creativity stalls. Breaks can bring fresh
ideas and renewed energy.

By staying focused and authentic, your marketing
becomes more impactful and aligned with your
brand values.

«Best Affiliates Know!
Are You In?»

Our slogan— «Best affiliates know! Are you in?»
— is a call to action. It’s about joining a community
that values innovation, collaboration, and success.
At LeadBit, we don’t just work with affiliates—
we partner with those who share our passion
for excellence and creativity. Together, we build
genuine connections that drive results.

Brand Advocacy Starts
from Within

Great branding begins with your team. When
employees are engaged, their enthusiasm
spreads to affiliates and clients alike:

Internal Ambassadors: Passionate team
members embody your brand’s mission.

External Ambassadors: Affiliates amplify
your message with their unique touch.

Supporters: Even casual followers

contribute by believing in your mission.

14



When advocacy starts internally, it creates a ripple
effect of trust and loyalty.

Collaboration and
Experiential Marketing in
Action

Barefoot marketing thrives on teamwork and
creating memorable experiences. At LeadBit,
collaboration transforms meetings into vibrant
brainstorming sessions, where shared creativity
drives impactful initiatives. From crafting custom
merchandise  to

organizing  unforgettable

event experiences, our efforts foster authentic
connections.

Through personalized touchpoints—viral
ambassador campaigns, creative initiatives,

engaging content campaigns, and more—we
ensure our brand resonates emotionally. These
experiences are designed to leave lasting
impressions, keeping LeadBit top of mind and at

the heart of meaningful engagement.

Passion Drives Success

As Simon Sinek said, “Working hard for what you
love is called passion.” At LeadBit, passion fuels
everything we do. When your team’s genuine
enthusiasm inspires loyalty, innovation, and lasting
success.

The Barefoot Takeaway

1. Build trust through authentic interactions.

2
J.

Ready to go barefoot? Embrace authenticity,

Leverage creativity to cultivate loyalty

without big budgets.

Foster brand advocacy starting with your

team.

passion, and simplicity to achieve lasting success.
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ELYA LAN, CBDO
OF TWIN PARTNERS

is a leader who drives innovation
and growth in the IGaming industry.

In this interview, she shares how 1win Group has grown into a global

ecosystem, her thoughts on the future of iGaming, and the importance

of building strong partnerships. Elya also talks about her motivation,

the unique team spirit at 1win, and the ambitious plans for 2025.
A story of leadership, bold decisions, and a vision for the future.

Instagram Telegram Telegram Group Instagram Inst


http://instagram.com/onlyaff_journal
http://t.me/onlyaff_journal
https://linktw.in/VKAKCz
https://linktw.in/ouvEQO
https://linktw.in/fsPiPI
https://linktw.in/eOELRh

