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ADSELLERATOR

v We are here operating
since 2015

best benchmark ever! And we keep on

growing!

Vv Flexible pricing:

our role is to bring you the best deal in the
market. Based on your quality and volume
we do our best so you could make profits.

% | In-house call-center with
detailed statistics and
calls’ data:

we share the data and reports, we strongly
believe that when you see full picture - you
you perform better.

V| CPA, CPL, CRG, hybrid:

various models for your comfort, based on
report we decide together what works the
best for you.

V| Weekly payments from
$300:

we pay all fees and you choose how to
receive the payment.

Vv Wide geo and crypto-
smartlinks:

we love smartlinks and we do them in
every vertical! Let the ai to decide where
your profit is bigger!



https://adsellerator.pro/?utm_source=onlyaff&utm_campaign=promo&utm_term=bonus
https://my.adsellerator.pro/v2/sign/up?ref=6110
https://adsellerator.affise.com/v2/sign/in

&~ Own server
infrastructure:

we do all work for you - servers, redirects,
domains, api, postbacks.

v Private infrastructure
for each partner’s
campaigns and launches
(servers, domains, api):

your infrastructure is your infrastructure,
not to be shared with other teams so you
could be sure that all works best!

» Multi-lingual tech-
assistant in 20/7 mode:

we love to support you and you can talk
to us anytime and no matter what country
are you based in, we find an option to
keep in touch with you when it fits for you.

v We work on offise
solution, which is familiar
to many partners:

trusted and well-known, affise is trusted
by us because it is stable and we can be
sure you get full data in real-time mode.

V' Life-time 5% referral
payments:

running traffic of affiliates not leads? Be
sure you will be paid your 5% of completed
payments until the end of time!

»| Only real-time postbacks

with 3 min max delay, bonuses, extras,
premium managers and more...

Exclusive Offer for
OnlyAff Partners

For all OnlyAff partners ADSELLERATOR
will add EXTRA BONUS OF +10% on all
payouts all month long with promo code
ONLYAFF (it is required to specify in the
comments during registration process or
to inform the support agent).

START Now ()

OO0 0OC )



https://adsellerator.pro/?utm_source=onlyaff&utm_campaign=promo&utm_term=bonus
https://my.adsellerator.pro/v2/sign/up?ref=6110
https://adsellerator.affise.com/v2/sign/in
https://t.me/adsellerator_support
https://t.me/adsellerator
https://join.skype.com/invite/AIjVhFjxdk7y
https://wa.me/message/GBLFF7VI3VVUP1

AFFILIATE INSIDER

That Really
Matter

A Common Mistake:



Last Thoughts

Affiliate marketing isnt as easy as it
sounds. It takes true alliances and a plan.
If your program isn’t going as planned,
go back to these six questions. You don't
have to go huge; just be smart.




Data-Driven
Strategies for 2025

Our Emotions

[
It's What People See First



Green evokes peace, health, and nature.
Brands that value well-being, the environment,
and smart spending embrace it.

W Purple helps people feel affluent and creative.
You'll see it a lot in high-end and beauty
products.

Orange is a color that makes you want to look
at it and have fun. It's great for showing off
offers, but don’t use it too much.

N Black is stylish, smooth, and confident. A hub
for high-end brands.

How to Use Color
Effectively in Affiliate
Marketing

Using color in your ads, emails, and landing
pages can actually help you do better in affiliate
marketing.

This is how:

W Call to Action (CTA) Buttons: Many individuals
click on buttons that are red and orange. They
make people pay attention and feel like they
have to do something right now.

B Building Trust: Blue and green are ideal colors
to use for logos, forms, and other locations
where trust is crucial.

B Email newsletters should use colors that match
the message’s tone to enhance engagement
and interest.

W | anding Pages: Experiment with color schemes
to gauge audience reactions based on factors
like age and gender. Some companies have
seen a 20-30% increase in conversions by
changing button colors from blue to orange.
Small changes can create significant impacts.

Last thought: Color isn’t
just a style; it's a plan.

Consider more than appearance when choosing a
color for your website, ad, or button. Color sets the
mood, evokes emotions, and creates connections.

So don’t be afraid to try new things. Keep track of
what works. Change your color scheme till it really
speaks to your audience.

A color can say more than an
entire text at times.
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TIKTOK

Over Banners

To succeed with affiliate marketing on TikTok,
focus less on traditional ads and more on
content that feels real:



The effect of creatives

The best formats are:

Use TikTok Analytics to
determine the number of
conversions you have and

identify ways to increase them.

Watch for these signs:

Conclusions

+ + + +



ROI
180%



Launch, Creative Approach, @ What Made It Work?

What Was Different?

Last Thoughts

Result



BIRYUKOV
ALEXEY

CEO OctoClick&OctoCPA
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What principles do you build your
projects on?

The core principle of our company is quality. We
always focus on building a strong, well-thought-
out product rather than chasing volume. There’s
no shortage of traffic online, but what matters to us
is selecting the best, working with it effectively, and
driving real results.

We build projects for the long term — with stability,
transparency, and scalability. The same approach
applies to our team: focused, independent people
who share our values and are result-oriented.

All our processes are built around the principle
of “less, but better” — it helps us maintain quality
control at every stage.

What is currently fueling your interest
in OctoClick? What projects have you
been working on lately?

We’re going through a dynamic and ambitious
phase. We’re developing our own anti-fraud
solution, testing new ad formats, and refining offer
packaging.

At the same time, we’re actively building our own
CPA network and assembling a media buying
team — with a focus on creating a cohesive, well-

coordinated ecosystem.

OctoClick is all about constant movement and
growth. We improve the product every day, and
it’s this momentum that keeps us energized and

engaged.

What are your main principles when
it comes to creating and running
projects? Is there a universal
approach that you always adhere to?

In my opinion, any project starts not with budgets,
technologies, or strategies — but with people. It's
the team that defines the outcome, which is why
we bring together those who are passionate about
what they do and ready to take responsibility.

The market is oversaturated, there are plenty
of offers, but the ones who win are those who
create truly high-quality products, not just noise.
We approach projects with a focus on meaning,
structure, and common sense. If something
doesn’t work — we don't cling to it. We rethink it

and move forward.

If you had to choose only one main
lesson from the industry, what would
it be? How has it affected your
approach to work?

The main lesson? Nothing lasts forever —
especially the things that are “working great” right

now.

In this industry, everything changes so fast that
what brought profit yesterday can start dragging
you down today. Getting attached to formats,
approaches, or “favorite” solutions is a risky luxury.
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What kind of people do you
communicate with the most during
your work? What is the decisive
factor for you when choosing
partners and team members?

First and foremost, | work with people you can
rely on. They can be seasoned professionals or
newcomers — what matters most is drive, a sense
of responsibility, and the desire to do great work,
not just “check the box.”

Within the team, we value initiative, independence,
and the ability to think critically — not just follow a
checklist.

In partnerships, we look for openness,

professionalism, and a shared focus on results.

What are the project’s ambitions for
the next 5 years?

We don’t make rigid five-year plans — the market
changes too quickly. But our direction is clear.

At OctoClick, the focus is on improving the product:
new ad formats, a user-friendly interface, exclusive
features, and expanding into Tier 1 markets.
Everything is aimed at making the platform simple,

fast, and effective for users.

OctoCPA is about scaling volumes, filtering out
what’s unnecessary, and focusing on what truly
works. In the near future, we plan to introduce
in-house offers. Our goal is for both us and our
partners to earn more — together.

How all of this will evolve over the next five years

— time will tell.

What advice or parting words
would you give to people in the CPA
industry?

Be flexible. In this industry, it’s not the one who
“knows best” who wins, but the one who can adapt
quickly, try new things, and isn’t afraid to tear down
what worked just yesterday.

Second — don’'t get stuck chasing short-term
gains. Sure, there are plenty of ways to make quick
money here, but it’s far more valuable to build
something sustainable: a team, a partnership, a
reputation.

And perhaps most importantly — don’t burn out.
CPA is a long-distance run, and if you forget about
yourself, rest, and a sane rhythm along the way, no
ROI will save you. Balance and a clear head are
tools of the trade too.
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What role do financial tools
like e.PN play in the life of an
affiliate manager?

How have the criteria for payment
services in affiliate marketing
changed in recent years?

Reliable Payments,
Stable Work: e.PN

Why should affiliates use e.PN?
What are the main advantages?

What is e.PN’s most important
contribution to affiliate marketing?


https://e.pn/?ref=enonlyaff
https://e.pn/?ref=enonlyaff
https://e.pn/?ref=enonlyaff

NEW PRACTICE

THAT WORK:

How to Measure It

B Conversion Rate:
B EPC (Earnings per Click):

B Traffic Sources:

to key metrics

B Product Performance:

N Click-Through Rate (CTR):

B CPS (Cost Per Sale):
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https://www.instagram.com/onlyaff_en/
https://www.instagram.com/onlyaff_en/
http://t.me/onlyaffeng

