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GEO TIPS

TOP 5 GEOs

for Nutra
Offers

‘ . Italy

A developed market with high purchasing power.
Users are actively buying nutra products, especially
for joints, male enhancement, and weight loss.
High conversion rates and solid performance with
both COD and CPL models.

Why it works:
W High purchasing power.

B Users trust nutra products and are willing to
buy on subscription models.

W Offers for weight loss, joint support, and
prostate health perform well.

M High CR (conversion rate).

B CPL and COD models work efficiently.

N .
&%  Spain
A4

A responsive market with strong conversion. Nutra
offers in anti-aging, sexual wellness, and general
health perform very well. Engaging creatives and
emotional storytelling drive results.

Why it works:

B Strong interest in nutra products, especially in
anti-aging and sexual wellness niches.

B Usersrespond wellto emotional and aggressive
creatives.

N Low refund rate.

B Excellent LTV (Lifetime Value) per customer.



‘ . Romania

Affordable traffic with great conversion. COD nutra
offers for pain relief, varicose veins, and weight
loss are especially effective. High approval rates
and strong ROI.

Why it works:
B Affordable traffic with high approval rates.

W Offers for joint health, varicose veins, and
weight loss convert well.

B Attractive EPC to CPA ratio.

B Wide reach with low costs.
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Chile / Peru / Colombia
(LATAM)

Latin American users are emotionally engaged
and respond well to storytelling. Nutra products
for weight loss, skincare, and men’s health are top
performers. High interest with low CPC.

Why it works:

B | atin American users are emotionally driven

and respond well to storytelling.

W The demand for nutra products is growing
rapidly — especially for male enhancement,
weight loss, skincare, and anti-aging.

W High interest and conversion rates with low
CPC.

— 1 *
Thailand / Vietham

Fast-growing markets with strong demand for
natural remedies. Top-performing verticals include
male enhancement, anti-aging, and weight loss.
Low competition and high scalability.

Why it works:

W Fast-growing markets, especially in the natural
medicine segment.

W Male enhancement, rejuvenation, and weight
loss offers are popular.

W | ow-cost traffic with strong conversions.

B | ow competition and high scaling potential.



Vleet the Team

LGaming is one of the leading CPA networks in
the iGaming vertical, offering over 1300 active
offers and an exclusive in-house product —
BetAndreas. The network accepts traffic from
all GEOs, primarily focusing on Tier-1 areas to
ensure access to the most profitable markets.
In addition, LGaming provides access to unique
local offers across Asia and Africa.

The company primarily works with Facebook
traffic (PWA, Android Apps, iOS Apps), but
also supports ASO, PPC, SEO, and other traffic
sources.

With over 10 years of experience in the industry,
LGaming builds  long-term, transparent
partnerships and focuses on delivering results.
Every offer is tested internally by the company’s
media buying team before being launched.

Tech advantages:

A proprietary analytics platform that allows
detailed tracking of campaign performance.
For selected offers, extended stats are available
— including data on first-time and repeated
deposits.

The network also offers Smart links that
automatically direct traffic to the most relevant
GEOs, which is particularly valuable for wide-
scale campaigns.

Additional technical tools include access to
rented apps and an in-house tracker, simplifying
campaign setup and management.

3 reasons why you should choose
LGaming:

Exclusive Product Access — BetAndreas
is LGaming’s in-house iGaming brand,
exclusively available through their network
and known for its high performance.

Pre-Tested Offers — every offer goes through
internal testing by LGaming’s media buying
team, ensuring partners only work with top-
performing campaigns.

Experienced Team — each partner is
supported by a team of skilled professionals
who offer deep market insight and help
maximize profitability.

Sign up now

Awesome content here

More content

Message us and grab your offer



http://lk.lgaming.network/registration?utm_source=onlyaffdigital
https://t.me/LGaming
https://www.instagram.com/lgaming_agency/
http://t.me/Nastya_LGaming
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What Challenges Balancing

High Speed, High Stress Without Losing Yourself?

Distort Reality?

Imposter Syndrome



Retention in Betting:




Bonuses that Keep Players
Coming Back

Timely and Relevant
Communication

Gamification That Drives
Engagement

Analytics That Anticipate
Behavior

Support That Builds Trust

Final Tips to Remember If
You Wanna Be The Best



TIPS

-

SIGMA Asia

-

Bucharest Summit

-

-

SBC Summit Malta

-

AWSummit Ibiza Elite



https://sigma.world/asia
http://bucharestsummit.com/
http://sbcevents.com/
http://awsummit.com/
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Cyprus Gaming Show IGX Summit
\
\ J
p
. h Peru Gaming Show
Conversion Conf (PGS)
\
s
- - G GATE CONF
s A
Canadian Gaming
Summit
\



http://eventus-international.com/cgs
http://conversion-conf.com/
http://sbcevents.com/
http://sbcevents.com/
http://igx.wbresearch.com/
http://perugamingshow.com/
http://perugamingshow.com/
http://ggateconf.com/

Rocks in 2025

sound kinda Back Into Your Inbox
old-school. =)






CASE

With a two-step twist, Telegram
Ads Deliver: 940+ Token Sales

in 20 Days

Starting a token presale amid the crypto crowd of
today is like attempting to stand out at a tech expo
screaming into a loudhailer: everyone’s pitching,
but few are really connecting. How then did one
initiative get to gain over 940 conversions in just
twenty days? Not with flair or buzz but rather by
laying a smarter, more deliberate route to trust. A
Telegram-powered campaign using PropellerAds
in the mix produced results for about $6 per user.
The recipe is Accuracy and calmness.

Connection Before
Conversion: The Playbook

The
approach rather than directing cold traffic straight

marketing followed a relationship-first
towards a checkout page. First step: create a
purpose-built Telegram group inviting others. This
was more than simply a chat room; it was a dynamic
environment where prospective purchasers could
ask questions, observe interaction, and naturally

develop trust in the idea.
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Users were urged to visit the presale portal
only once trust had grown firmly ingrained. Ads
employed bright, clear images with strong calls to
action and targeted areas where Telegram thrives:
CIS countries, important portions of Europe, Asia,
and Latin America.

Results at a Glance
Strategy A — Telegram Warm-Up Funnel
N Total Spend: $5,450

W Total Clicks: 728,000

W Cost Per Click (CPC): $0.0075

N New Telegram Members: 38,300

W Token Conversions: 940+

W Cost Per Acquisition (CPA): $5.80

This funnel-first approach established its value—
minimal cost per acquisition and great community
involvement verified the need of beginning with
communication.

Strategy B — Direct Hit

W Budget Used: $9,600

W Clicks Delivered: 1,080,000
M CPC: $0.0089

W Conversions: 430

N CPA: $23.64

Sending users straight to the sale page saw greater
traffic but less significant actions. Engagement is
the link missing here.

Conclusion:
Why Telegram Wins

The basic realisation is that crypto consumers

follow conversations rather than only links.
Telegram presented a community where inquiry
may develop into conviction. PropellerAds helped
this dual-phase approach not just boost traffic but

also foster decisions.

Thus, where communication fosters

confidence if your token launch requires buy-

start

in and goes beyond mere numbers. Telegram is
more than simply a Messenger. You have presale
power tool here.
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What's Going On?

Let’s break it down and talk survival tactics.



2.

Final Thoughts

How to Survive

N Check
browser fingerprints

Top Working Combos

1.


http://iphey.com/
http://iphey.com/

Whoat principles do you build your
projects on?

It all starts with a clear understanding of the task — what webmasters need and
which offers will actually fit into their setup. No fluff or “let’s think about it” — I'm
all about results and moving fast, because in our field, timing is everything. We
launch, dive into traffic and numbers, and stay in constant contact with partners
through reports, testing, calls. Quick launch means quick scaling.




How did you get into affiliate
marketing? Where did your
journey begin?

What is currently fueling your
interest in AdCombo?

What are your main principles
in working with affiliates and
teams? Is there a universal

capproach that you consistently

follow?

If vou had to choose only one

main lesson from the industry,

what would it be? How has
it affected your approcch to
work?

What kind of people do you
communicate with the most as
an affiliate manager?

What are the biggest challenges
affiliate managers face in their
work?

What are the project’s ambitions
for the next 5 years?

What advice or parting words
would you give to people in the
CPA industry?



THAT BRING IN GOOD LEADS



Program That Actually Works

Long-Term



OnlyAft [+

4 t.me/onlyaff journal . instagram.com/onlyaff journal

40.000 >40

brand audience in brand of
the CIS and English- collaborations with
speaking market companies in CPA
industry

10+

CPA events


https://www.instagram.com/onlyaff_en/
https://www.instagram.com/onlyaff_en/
http://t.me/onlyaffeng

